
Summer Product 
Release Highlights
The Intelligence Your GTM Team Runs On



Fully Understand 
Your Buyers

5 initiatives

Focus on the Right 
Accounts & People

8 initiatives

Act on Buying Signals 
with Less Friction

11 initiatives

Trust the System 
at Scale

15 initiatives

Summer Product Release 
(August 2026)

4 Strategic Outcomes  ·  35+ Initiatives



6sense Confident ial

A U G U S T  S U M M E R  R E L E A S E

6sense Summer Product Roadmap (All Releases) 30+ items releasing

Track Signals and Trigger Workflows (Closed Beta)

Filter Value Sets (July) Rev. Marketing

Sales Intelligence Sales Intelligence

Push Accounts to SFDC Campaigns

Chrome Extension for Gong

Customer 3rd party Tracking Pixel Support

Javascript Ad Creative Support

Export to SFDC Campaigns

Badge & Filter by Ads in Workflows

Ad Campaign Filter: Opportunity trend

01

Fully Understand
Your Buyers

5 items

02

Focus on the
Right Accounts
and People

8 items

03

Act on Buying
Signals with
Less Friction

12 i tems

Subject to change

Dismiss Accounts in Discovery

Rev. Marketing

Signalverse

Int. Workflows

Sales Intelligence

Rev. Marketing

Rev. Marketing Rev. Marketing

Rev. Marketing

Rev. Marketing

Int. Workflows

Int. Workflows

Ads AI: Recommended Leads (Beta)

Support for new AIDT Channels 6sense Data

Segments API (Beta) SignalverseRev. MarketingG2 Competitor Filters

Select Draft LinkedIn Campaigns in Engagement Filters Int. Workflows

RevvyAI GA

Recommended Contact Improvements

RevvyAI Research Nodes in IWF (Beta)Segment Sync: Bulk Unsync Rev. Marketing

Keywords Summary Enhancement Executive Role Classification (CXO Model)

Core Firmographic Data Accuracy

Sales Intelligence 6sense Data

6sense Data

Add Profile Fit Filter to Reports Segment Filters for Signals & New Output TypeRev. Marketing Rev. Marketing

Continued on the next page

Priority Profile Data in Recommended Contacts (Closed Beta) Sales Intelligence



6sense Confident ial

A U G U S T  S U M M E R  R E L E A S E

6sense Summer Product Roadmap (All Releases) 30+ items releasing

Subject to change

Sales Intelligence

People Search & Enrichment APIs Update Signalverse

Sales Intelligence

Buying Stage Progression & Movement Reports Rev. Marketing

RevvyAI for Sales Enhancements Sales Intelligence

Keyword Intent Data API (Closed Beta) Signalverse

Improved Signal Activity/Visibility in Chrome Ext. Sales Intelligence
04

Trust the System
at Scale

15 items

Enhanced CRM Matching (Beta) Sales Intelligence

6sense Data

Support For DNC Filters On SI Webapp

Web-App Support For Sandbox Instance

MCP Server

AI Email Supporting Custom Roles Rev. Marketing

AI Email SFDC Connected App Compliance Rev. Marketing

AI Data Taxonomy Enhancement

API Enrichment Credit Unification

Export to SFDC Campaigns

Ent. Foundations

Ent. Foundations Sales Intelligence

Dynamics CRM Sandbox Ent. Foundations



S U M M E R  R E L E A S E

Top 4 Highlights

01

MCP 

W H Y  I T  M A T T E R S

Embeds 6sense intelligence into 
any AI agent ecosystem.

V A L U E  F O R  Y O U

Agents get live 6sense data

No custom API wiring needed

Future-ready for agentic GTM

02

New APIs

W H Y  I T  M A T T E R S

Programmatic access to more 
6sense data like enrichment and 
intent.

V A L U E  F O R  Y O U

Plug 6sense data into your stack

Async processing scales reliably 
at large volumes

03

Trusted People 

Intelligence

W H Y  I T  M A T T E R S

Improves accuracy of people 
data, exec identification, and CRM 
matching so teams can trust the 
contacts and insights they act on.

V A L U E  F O R  Y O U

Reach verified decision-makers 
with confidence

Better exec persona accuracy

04

Advertising Intelligence

W H Y  I T  M A T T E R S

Target recommended leads and 
get more control of your 
advertising in 6sense.

V A L U E  F O R  Y O U

Surfaces higher-quality leads 
and signals faster

Gives more advertising control

The Intelligence Your GTM Runs On.

More complete CRM coverage & 
match rates



Sales Intelligence



S U M M E R  R E L E A S E  – S A L E S  I N T E L L I G E N C E 11 ITEMS

Focus on the 
Right 

Accounts & 
People

Act on Buying 
Signals with 
Less Friction

Initiative Description Product

Dismiss Accounts in Discovery Enables sales users to dismiss non-priority accounts from a Discovery 
view, keeping focus, reporting, and workflows aligned on what matters.

Filter Value Set – CRM List in SI 
Dashboard

View and filter predefined CRM account lists directly in the SI Dashboard

Recommended Contact 
Improvements

Consolidates recommended contacts and people lists into a single view 
and adds a dedicated column so sellers can prioritize outreach without 
jumping between screens.

Initiative Description Product

Chrome Extension for Gong Consolidates AI Email and ABM into a single Salesforce app install so 
customers connect once and everything works.

Export to SFDC Campaigns Enables users to add contacts directly to Salesforce Campaigns during 
the SI export process, bridging intent discovery and campaign execution.

Keywords Summary Enhancement Breaks down keyword activity for accounts with intent, showing trending 
terms and volume so teams can prioritize outreach.

Priority Profile Data in 
Recommended Contacts

Factors a verified data set into Recommended Contacts so surfaced 
contacts are more reliably accurate and reachable.

SI Discovery

SI Dashboard

Chrome Extension

Chrome Extension

SI Dashboards

SI Web App

SI Intent Beta



S U M M E R  R E L E A S E  – S A L E S  I N T E L L I G E N C E 11 ITEMS

Trust the 
System at 

Scale

Initiative Description Product

Enhanced CRM Matching Raises effective CRM match rates from ~30% by adopting a new 
matching pipeline that works even for contacts without an email address.

RevvyAI for Sales Enhancements An embedded RevvyAI experience that provides Ai-powered guidance, 
and contextual insights directly on account & people detail pages.

Improved Signal Activity/Visibility in 
Chrome Ext.

Improves how buying signals and activity data are surfaced in the 
Chrome Extension so sellers can scan and act on account signals faster.

Support for DNC Filters on SI 
WebApp

Surfaces DNC status at the list/filter level in Sales Intelligence, not just 
per contact, so reps can avoid non-compliant outreach at scale.

WebApp Support for Sandbox 
Instance

Adds visual indicators in the SI web app so users clearly know when they 
are operating in a sandbox vs. production environment.

Signalverse

Signalverse

RevvyAI

SI Web App

SI Web App



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

RevvyAI for Sales Enhancements

• Copy button for instant reuse of RevvyAI 
responses

• Auto-suggest surfaces contextual queries 
as you type

• Prompt library helps users start fast and 
ask better questions

Faster, easier RevvyAI workflows

Impacts: AEs, SDRs/BDRs



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

Chrome Extension for Gong

• Open the 6sense Chrome extension 
directly within Gong

• Access company and contact insights, 
RevvyAI for Sales, and exports in your call 
workflow

• Improves call preparation and follow-ups 
without context switching

6sense insights inside Gong

Impacts: AEs, SDRs, Sales Leaders



RevvyAI for Sales Enhancements – Prompt Library

Contact New Chat Prompts Account New Chat Prompts



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Improved Signal Activity/Visibility in 
Chrome Extension

• Enhanced activity feed with richer signal 
visibility

• Signals are easier to scan, search, and 
explore at the account or contact level

• Deeper exploration without leaving the 
extension, aligned with the web app

Richer signals in the extension

Impacts: AEs, SDRs/BDRs



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Enhanced CRM Matching

• New CRM-to-6sense matching pipeline 
goes beyond legacy email + MID 
matching

• Lifts match rates so more CRM records 
get activity and insights

• Delivers more complete, consistent 
activity coverage across Sales 
Intelligence

Dramatically better CRM match rates

Impacts: Sales Ops, RevOps



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Priority Profiles in Sales Intelligence

• Surfaces Priority Profiles across SI 
Dashboards, Discovery filters, and 
Contacts

• Users can use Priority Profiles to focus 
effort on updated contacts you can reach 
at top companies

Priority Profile Contacts are: Top 100k 
Accounts, Director & Above, Updated every 
60 days

Priority Profile Contacts are Validated in 
these ways: Name, Title, Working at the 
same company, A+ or A email quality

Focus on contacts that buy with 
Priority Profiles

Impacts: SDRs/BDRs, Sales Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Focus on the Right Accounts and People

Dismiss Accounts in Discovery

• Multi-select and dismiss accounts you 
don't want to pursue

• Keeps Discovery views focused on 
relevant, workable accounts

• Avoids duplicate outreach on accounts 
handled elsewhere

Hide irrelevant accounts in Discovery

Impacts: AEs, SDRs/BDRs



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Focus on the Right Accounts and People

Filter Value Set: CRM List in Dashboard

• View and filter predefined CRM account 
lists directly in the SI Dashboard

• Use 6sense as a prioritization layer on top 
of CRM-defined lists

• Activate CRM account lists directly inside 
of SEP or across the web through 6sense 
dashboards with minimal disruption

Prioritize CRM lists in 6sense

Impacts: AEs, Campaign Managers



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Fully Understand Your Buyers

Keywords Summary Enhancement

• The Keywords summary in Sales Intelligence 
now breaks down keyword activity for accounts 
with intent, showing trending terms and volume 
in the account detail view.

• Clearer intent signal — keyword data is 
organized so reps can spot which topics are 
actually resonating with an account.

• Sharper outreach — sales can prioritize 
outreach and tailor messaging around active 
keyword interests.

See what topics are pulling accounts in

Impacts: AEs, Sales Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

Export to SFDC Campaigns

• Add contacts directly to Salesforce 
Campaigns during export from 6sense

• Instantly activate intent insights for 
nurture, follow-up, or event engagement

• Eliminates manual, error-prone CSV 
uploads

Send contacts straight to campaigns

Impacts: AEs, Mktg Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Support for DNC Filters in Discovery 
on SI WebApp

• Surfaces DNC status in lists and discovery, not 
just individual profiles

• Avoid spending credits on contacts you can't 
call

• Makes bulk exports cleaner and more 
compliant

Filter do-not-call contacts upfront

Impacts: SDRs/BDRs, Sales Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Web App Support for Sandbox 
Instance

• Visual indicators across Discovery, 
Dashboard, lists, and detail pages in 
sandbox

• Updated app launcher routes users to the 
correct sandbox apps

• Prevents confusion between sandbox 
and production environments

Clear sandbox cues in-app

Impacts: Admins, RevOps



Revenue Marketing 
August Summer Release



S U M M E R  R E L E A S E  – R E V E N U E  M A R K E T I N G 12 ITEMS

Focus on the 
Right 

Accounts & 
People

Act on Buying 
Signals with 
Less Friction

Initiative Description Product

Filter Value Sets Create and manage large lists as a central, reusable object instead of 
manually pasting them into every segment

G2 Competitive Filters See buyers evaluating your competitors, not just your own 
product pages.

AI Recommended Leads in 
Advertising

Turn ad engagement into a robust contact list, without waiting on a form 
fill.

Add Profile Fit Filter to Reports Lets marketers filter eight reports by profile fit score, focusing on 
accounts most likely to convert per the 6sense predictive model

Initiative Description Product

Customer 3rd party Tracking Pixel 
Support

Add and manage your own 3rd party / off platform
created tracking pixels directly in 6sense.

Javascript Ad Creative Support Run the creatives your agency already built without reformatting for 
6sen

Bulk Unsync Segments Clean up multiple segment syncs at once, safely and with full visibility.

IWF Filtering & Badging in Ads Ability to filter campaigns and performance by those used in workflows

RevvyAI for Marketing in GA Full GA for RevvyAI to bring conversational intelligence to users

Segments

Advertising

Segments

Advertising

Advertising

Advertising

Advertising

Beta

RevvyAI

Filters



S U M M E R  R E L E A S E  – R E V E N U E  M A R K E T I N G 12 ITEMS

Trust the 
System at 

Scale

Initiative Description Product

Buying Stage Progression & 
Movement Reports

See how accounts move through the buying journey and whether your 
campaigns and messaging are moving the needle.

AI Email Supporting Custom Roles The access controls enterprise teams expect in AI Email

AI Email SFDC Connected App 
Compliance

Update introduces enhanced Salesforce security controls, including 
stronger authentication

Reporting

AI Email

AI Email



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Buying Stage Progression Impact Report

• Track how many accounts reached each buying 
stage over a selected time period, for segments of 
up to 1,000,000 accounts

• Measure conversion rates and velocity as 
accounts move from stage to stage

• Connect buying stage progression to downstream 
opportunities, including opportunity creation and 
conversion rates by stage

• Filter by CRM data, profile fit, and custom time 
periods to zero in on what matters most

• Export full account and opportunity data with 
6sense and CRM IDs for further analysis

See exactly how accounts move through the buying journey, 
and prove the impact.

Impacts: Demand Gen, ABM



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Buying Stage Movement Impact Report

• View how account buying stage scores shift 
over time, in daily, weekly, monthly, or quarterly 
increments

• Spot overall trends of progression or regression 
in account interest at a glance

• Apply filters like CRM data, profile fit, and 
extended time periods to isolate specific 
campaigns or audiences

• Save reports for ongoing tracking and export 
account data with 6sense and CRM IDs

Understand whether your campaigns and messaging 
are actually moving the needle on account interest.

Impacts: Demand Gen, ABM



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Focus on the Right Accounts and People

AI Recommended Leads

• When a targeted account clicks your ad, we automatically 
surface the one or two best-fit non-CRM contacts at that 
account — verified, persona-matched, and ready for 
outreach.

• Grounded in real signal — every recommendation traces 
back to an actual ad click, not intent data alone. 

• Quality over volume — contacts must clear a high bar 
(email grade, persona match, complete profile) before 
they're surfaced. 

• No duplicates — 90-day lookback prevents the same 
contact from appearing across campaigns. 

• Built to act on — quickly export to CSV. Export to CRM or 
lead routing coming later in FY2027.

Turn ad engagement into a robust contact 
list, without waiting on a form fill.

Impacts: Digital Mktg, ABM

Beta



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

Javascript Ad Creative Support

• 6sense DSP now accepts standard JavaScript ad tags as 
creatives, starting with the Google family of ad tag providers. 
Agencies and sophisticated marketing teams can upload tags 
directly from their existing creative library tools — no 
conversion or workaround needed.

• Meets clients where they work — agencies manage creatives 
in centralized library services that output JavaScript tags; now 
6sense supports them natively 

• Removes a barrier to adoption — teams no longer have to 
choose between their creative workflow and running 
campaigns in 6sense 

• Reduces friction at setup — no reformatting, no manual 
creative recreation, no back-and-forth

Run the creatives your agency already built 
without reformatting for 6sense.

Impacts: Digital Mktg



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

Customer 3rd party Tracking Pixel Support

• Whitelisted partners at launch include: DoubleVerify, IAS, 
and CM360, with built-in security validation against known 
vendor formats.

• Eliminates a bottleneck — no more emailing the backend 
team to implement or update a pixel 

• Reduces breakage — removes a fragile manual handoff 
prone to errors and ownership gaps 

• Scales with your team — changes don't depend on knowing 
the right internal contact 

• Puts customers in control — update pixels on your own 
timeline, without waiting

Add and manage your own 3rd party / off platform 
created tracking pixels directly in 6sense.

Impacts: Digital Mktg, Mktg Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

Badge and Filter by Ads in Workflows

• Workflow shown as metadata on 
campaign list and details pages

• Jump from a campaign straight to its 
workflow node

• No more hunting across advertising 
surfaces

• Ability to filter campaigns and 
performance by those used in workflows

Find workflow-linked campaigns fast

Impacts: Digital Mktg, Mktg Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

Campaign Details Page Enhancements

• Account drill-down functionality applied 
to: Highlights, Account Journey, 
Increased Buying Stages, and New 6QAs

• View and download account reporting for 
the specific KPI you want to explore.

• New distribution analytics (Industry & 
Geography)

Expanded Account Drill-down & new analytics

Impacts: Digital Mktg, Mktg Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

Segment Sync: Bulk Unsync

• Select and unsync many segment syncs in a single action 
instead of going one by one, saving time during urgent 
clean ups or strategy changes

• Built in permission awareness, so users can manage their 
own syncs while admins can manage across the full team

• Clear confirmation before action, showing exactly how 
many segments are selected, who owns them, and what 
will be impacted

• Reliable per item results after execution, so teams know 
exactly what succeeded and what needs attention

• Reduces risk and manual effort during time sensitive 
cleanup work

Clean up multiple segment syncs at once, safely 
and with full visibility.

Impacts: Mktg Ops, Admins



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Focus on the Right Accounts and People

Filter Value Sets

• Create and manage large lists (account IDs, NAICS 
codes, ZIP codes, and more) as a central, reusable object 
instead of manually pasting them into every segment

• Update a list once and have it reflected everywhere it is 
used, no more manually updating multiple segments 
when a list changes

• Filter on larger sets of values than segments currently 
support

• Reduces repetitive manual data entry and improves 
consistency across segments

• Ideal for recurring use cases like named account lists, 
territory or industry targeting, and event based 
geographic targeting

Build reusable value lists once.

Impacts: Mktg Ops, Demand Gen



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Focus on the Right Accounts and People

G2 Competitor Filters

• New filters surface companies researching 
competitor products, comparing options, and 
evaluating competitor pricing, so you catch buying 
signals earlier

• Consolidating the existing 6 G2 filters and 3 new 
competitor G2 intent filter under 3 G2 Filters

• Roughly 80% more competitive intent signal volume, 
giving richer data for segmentation, scoring, and 
activation

See buyers evaluating your 
competitors, not just your own product 
pages.

Impacts: ABM, Demand Gen



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction Impacts: All Marketing Users

RevvyAI for Marketing

• RevvyAI reaches general availability with 
a conversational interface for the 
platform

• Ask questions and get AI-powered 
answers without digging through reports

• Same experience as beta, now fully 
supported

Conversational AI, now GA



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

AI Email Supporting Custom Roles

• Built for enterprise scale — create custom roles 
tailored to how your team is structured, beyond 
the default options.

• Reduces risk at scale — guardrails on high-
impact actions like bulk deletes, automation rule 
changes, and domain mgmt. 

• Meets compliance expectations — role-based 
access controls support audit trail requirements.

• No disruption to existing users — current 
6sense roles and configurations carry forward 
automatically.

The access controls enterprise teams expect — now 
available in AI Email.

Impacts: Demand Gen, ABM

Screenshot



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

AI Email SFDC Connected App Compliance

• If a customers Salesforce connection was 
affected, simply re-authenticate the Salesforce 
integration within 6sense to restore 
connectivity. Customers should have received a 
notification titled "Action may be required: 
Salesforce connection update."

• The update introduces enhanced Salesforce 
security controls, including stronger 
authentication, refresh token rotation, expiration 
of unused tokens after 30 days, and IP allow 
listing for token access. 

Released the week of July 6th

Impacts: Ops



6sense Data & 
Signals 



S U M M E R  R E L E A S E  – S I G N A L V E R S E 7 ITEMS

Fully 
Understand 
Your Buyers

ProductInitiative Description Product

Track Signals & Trigger Workflows Configure the buying signals you want to track, then trigger workflows 
automatically the moment they fire.

AIDT support for non –tech FIT MAP
AIDT will now be supported for non-tech-fit MAPs. This enhancement 
enables customers using flat files / MAPs that do not integrate through 
the 6sense Integrations page to take advantage of AIDT.

Rev. Marketing Closed Beta

Data Taxonomy

Trust the 
System at 

Scale

Initiative Description Product

MCP Server
Delivers the first version of an MCP Server embeddable in AgentForce, 
Claude, or other MCP-compatible agents, encapsulating existing public 
APIs.

People Search & Enrichment APIs 
Update

Makes people search and enrichment APIs generally available with 
improved latency and stability for all customers.

Keyword Intent Data APIs Gives customers programmatic access to keyword-level intent signals to 
feed 6sense data into their own warehouses, CDPs, and ML pipelines.

Core Firmographic Data Accuracy
6sense surpasses 90% accuracy on core firmographic data — company 
size, revenue, industry, location — for public and highly visible 
companies.

Executive Role Classification (CXO 
Model)

A fine-tuned ML model classifies raw job titles into standardized 
executive roles, strengthening buying-group accuracy and executive-
level targeting across the platform.

Integrations

APIs

APIs

Open Beta July Release

Closed Beta

Data Taxonomy

Data Taxonomy



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

MCP Server
(Open Beta)

The 6sense MCP Server brings buying signals, account 
intelligence, and RevvyAI analysis into any MCP-compatible 
AI agent such as Claude, ChatGPT, Writer, Gemini and more. 
Get GTM intelligence where you want it, without a custom 
integration.

What teams can do:

• Account insights and 6QA trend analysis

• Keyword performance and website activity

• Ad campaign performance: account movement and lift

• Segment discovery, market research, and product support

6sense intelligence, inside any AI Agent

Impacts: Mktg Ops, RevOps



MCP vs. Data Packs vs. API’s

MCP = 

(catered lunch)

Data Pack = API= 



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Fully Understand Your Buyers

Track Signals & Trigger Workflows
(Closed Beta)

• Configure the buying signals you want to track, then 
trigger workflows automatically the moment they fire.

• Tracked signals can be layered onto existing 
firmographic, technographic, and intent criteria to build 
sharper segments, and used as triggers inside Intelligent 
Workflows to fire actions the moment a signal hits. No 
more waiting on manual monitoring. The moment triggers 
the play.

• Four signal types can be tracked during Phase 1 of the 
beta: new funding round, senior leadership hire, hiring 
growth, and new technology.

Know the moment. Act on it.

Impacts: ABM, Demand Gen



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

AI Data Taxonomy for Non-Tech-Fit MAPs

• AI-driven Data Taxonomy (AIDT) is a self-service, 
customer-facing data taxonomy tool for 6sense 
users to classify their data with the assistance of 
AI-driven taxonomy models. 6sense Predictive 
models use these classifications to trace buyers’ 
intent and the respective lifecycle.

• Customers on any MAP, tech-fit or not, can now 
use AIDT.

• Flat file uploads will still be required to standardize 
MAP objects before taxonomy can be performed.

• RTCs need to reach out to #data-taxonomy-public 
and tag @taxonomy-pager-duty to enable the flag 
for non-tech FIT MAP.

AIDT MAP support  now available for non- tech FIT MAP

Impacts: RevOps, Data Teams



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Fully Understand Your Buyers

Executive Role Classification (CXO Model)
Cleaner titles, sharper buying groups

Impacts: RevOps, Data Teams

• A fine-tuned ML model now classifies raw job titles into 10 
standardized executive categories (CFO, CTO, CHRO, and 
more), replacing brittle rule-based logic with a model that 
scales as new title variations emerge.

• 91.3% accuracy, 84% high-confidence coverage —
validated on 25,000+ raw job titles, moving beyond simple 
C-level vs. non-C-level flags to specific executive personas.

• Stronger buying groups and targeting — cleaner executive 
role mapping improves persona-based segmentation and 
executive-level targeting across the platform.



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Fully Understand Your Buyers

Core Firmographic Data Accuracy
A data quality bar you can measure

Impacts: RevOps, Data Teams

• 6sense has surpassed 90% accuracy on core firmographic 
data — company size, revenue, industry, and location — for 
public and highly visible companies.

• No action required — improvements apply automatically 
across every product built on the Master Company Dataset.

• Better everything downstream — higher firmographic 
accuracy raises the baseline for predictive models, segment 
precision, and contact enrichment.



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Trust the System at Scale

Updates to People Search & Enrichment APIs 
Smarter matching, clearer credits, more reliable 
performance

Impacts: RevOps, Data Teams

• Instantly know whether a profile already exists in 
your systems, cutting down on duplicates and 
unnecessary net-new records

• Get predictable, transparent credit usage based 
solely on data credits, with a straightforward 12-
month refresh rule and no surprise charges

• Benefit from stronger background reliability, 
including improved handling of stalled jobs and 
blocked credits

• Faster, more consistent lookups backed by clear 
performance expectations and documentation 
available to all customers



Trust the System at Scale

Keyword Intent Data API
Closed Beta

• Pull topic-level intent signals, buying stage, predictive fit, and 
trending topics directly into your own systems, no more manual 
CSV exports or slow custom integrations

• Get timely updates so your teams and systems are always 
working from fresh data, not stale exports

• Feed 6sense intent straight into warehouses, CDPs, and GTM 
systems to power automated playbooks and machine learning 
workflows

• Reduces operational overhead and manual requests, freeing 
teams to focus on activation instead of data wrangling

Programmatic access to intent data

Impacts: RevOps, Data Teams



Intelligent 
Workflows



S U M M E R  R E L E A S E  – I N T E L L I G E N T  W O R K F L O W S 3 ITEMS

Act on Buying 
Signals with 
Less Friction

Initiative Description Product

Push Accounts to SFDC Campaigns
Support for Salesforce Campaign Member Status in Audience Workflows 
improves activation control, campaign hygiene, and downstream 
reporting accuracy.

Select Draft LinkedIn Campaigns in 
Engagement Filters

Reduces clutter and confusion in the Advertising experience by 
preventing orphaned Display campaigns and gives users confidence to 
clean up drafts during workflow setup

RevvyAI Research Nodes in 
Intelligent Workflows

AI and LLM-powered workflow nodes extract structured insights from 
unstructured content and automate routing.

Data Workflows now supports SI 
lists and filters as new starting 
sources

Create and run Data Workflows directly from curated SI Filters or SI Lists.

Priority Profiles as a filter in 
Intelligent Workflows

Purchase contacts across Intelligent Workflows who are marked as a 
Priority Profile and enrich contacts in Data Workflows based using the 
Priority Profiles filter.

Track Signals and Trigger Workflows Configure the buying signals you want to track, then trigger workflows 
automatically the moment they fire.

Audience Workflows

Audience Workflows

Intelligent Workflows Closed Beta

Data Workflows

Intelligent Workflows

Closed BetaIntelligent Workflows
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Act on Buying Signals with Less Friction

Push Accounts to SFDC Campaigns

• Push 6sense accounts directly into Salesforce 
campaigns

• Run account-level campaigns from Salesforce 
campaigns when 6sense doesn't provide a native 
integration

• Report on account-level campaigns via Salesforce 
campaigns

• Reduces reliance on people-only campaign processes 
and gives teams clearer visibility into engagement 
across both accounts and contacts

Activate campaigns at the account level, not just 
the contact level.

Impacts: Mktg Ops, Demand Gen
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Act on Buying Signals with Less Friction

Select Draft LinkedIn Campaigns in 
Engagement Filters 

• Select draft and pre-launch LinkedIn campaigns in 
engagement filters, so branching logic can be fully 
configured ahead of time

• Eliminates the circular dependency between campaign 
activation and workflow setup, no more launching 
campaigns just to unlock filter options

• Publish workflows once, with complete logic in place, 
instead of retrofitting conditions after launch

• Reduces rework, manual follow ups, and operational risk

• Speeds up time to activation for orchestrated, multi-step 
campaigns

Build your entire workflow before your LinkedIn 
campaign even launches.

Impacts: Digital Mktg, Mktg Ops



PMM SIZE ENAB. SIZE CUSTOMER IMPACT GTM FEATURE

Act on Buying Signals with Less Friction

SI Lists & Filters can be a starting 
point for Data Workflows

Two new source types have been added to the "Start From"
dropdown when creating a Data Workflow:

• Sales Intelligence Filter - User must also select whether 
the filter applies to Account or People.

• Sales Intelligence List - Lists are already categorized as 
Company or People, so no additional object selection is 
needed.

All existing workflow nodes have been updated to support 
input from SI Filters and SI Lists. This enables automation of 
enrichment, account creation, lead-to-account matching, 
and job change workflows based on SI data.

Data Workflows now supports Si lists and filters as 
new starting sources

Impacts: Digital Mktg, Mktg Ops
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Act on Buying Signals with Less Friction

Priority Profile Filters in Intelligent  
Workflows

• Intelligent Workflows now support the Priority Profile
filter within Decision Nodes and Purchase Contacts 
nodes. 

• This filter allows workflow users to branch logic or target 
outreach specifically to contacts that meet the Priority 
Profile criteria.

• Priority Profile Contacts are: Top 100k Accounts, 
Director & Above, Updated every 60 days

• Priority Profile Contacts are Validated in these ways: 
Name, Title, Working at the same company, A+ or A 
email quality

Filter contacts that fall within our new ‘Priority Profile’ 
filter.  

Impacts: Digital Mktg, Mktg Ops
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Act on Buying Signals with Less Friction

RevvyAI & Research Nodes in 
Intelligent Workflows
(Closed Beta)

• Describe what you need in plain language, 
retrieve public information and convert to 
structured outputs for use inside workflows

• Use information that 6sense does not store 
today, such as recent company news, website 
content, hiring activity, or other public signals.

• Act on fast-changing, unstructured information 
that cannot be reliably stored as structured 
data inside 6sense

Use external information through LLMs to 
build more dynamic, contextual workflows

Impacts: Digital Mktg, Mktg Ops



Enterprise 
Foundations



Initiative Description Product

Segments API Programmatically manage segments via API, using data warehouse 
account lists instead of manual CSV uploads.

AI Settings Controls New Admin controls for all 6sense AI functionality.

Unification of Enrichment API 
credits with Data Credits

Customers with Data credits can now use them across Enrichment APIs 
going forward!

S U M M E R  R E L E A S E  – E N T E R P R I S E  F O U N D A T I O N 4 ITEMS

APIs BetaFocus on the 
Right 

Accounts & 
People

Settings

Platform Enablement

Trust the 
System at 

Scale

Initiative Description Product

Dynamics CRM Sandbox
Support for connecting 6sense to Microsoft Dynamics Sandbox 
environments that matches the sandbox capability of our other 
sandboxes to authenticate, export, & more

Platform Enablement
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Trust the System at Scale

AI Settings Controls

• Customer Primary Admins can now control 
organization level access to multiple AI 
features the platform currently supports in 
one location

All RevvyAI and other Ai settings in 
6sense can now be found under AI 
Settings

Impacts: Admins, RevOps, IT
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Trust the System at Scale

Unification of Enrichment API credits 
with Data Credits

• Customers can use their shared Data Credit pool for 
Enrichment API consumption.

• 59 customers have Enrichment API subscription . 
These will be migrated to the Data Credit pool with 
a 1.2× multiplier (on August 10).

• No change to API token generation or the behavior 
of this API — only the credit consumption model
changes (draws from Data Credits instead of 
Enrichment API credits).

Data credits can now be used for Enrichment 
APIs

Impacts: Admins, RevOps, IT
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Trust the System at Scale

Segments API
Closed Beta

• Create segments from external company 
lists by sending data directly from your 
data warehouse or other systems, no 
manual CSV uploads required

• Company matching runs asynchronously 
in the background, so large lists don't 
slow down your workflow

• Check the status of any list creation and 
matching job at any time (processing, 
complete, or failed), giving teams visibility 
and confidence in the process

Close the Loop Between Your Data and 6sense Activation

Impacts: RevOps, Mktg Ops



Summer Betas

➢ Track Signals and Trigger Workflows Closed Beta

➢ Keyword Intent Data API Closed Beta

➢ Enhanced CRM Matching — Sales 
Intelligence

Closed Beta

➢ Segments API Closed Beta

➢ MCP Server Open Beta

➢ AI-Recommended Leads in Advertising Closed Beta

➢ RevvyAI Research Nodes in Workflows Closed Beta

➢ Priority Profile Data in Recommended 
Contacts

Closed Beta

Visit: https://revcity.6sense.com/home
/discussion/2516/6sense-current-
future-betas to learn more!

https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas
https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas
https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas
https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas
https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas
https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas
https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas
https://revcity.6sense.com/home/discussion/2516/6sense-current-future-betas


Resources
1.RevCity Product Update
2.RevCity Beta Page
3.Product Updates Web Page
4.MCP Web Page
5.Knowledge Base Articles
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