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|IAS

Stein IAS has partnered with 6sense to
combine their market leading Al powered
marketing platform with Stein IAS’ brand to
demand strategy to provide clients with a full
funnel orchestrated experience that drives
revenue performance and growth

6sense.com



Why we partner with é6sense
Category leadership

The Forrester Wave
B2B Intent Data Providers

Q2 2023

Strong
Challengers Contenders Performers Leaders

Stronger
current
offering

A

TrustRadius

Weaker
current
offering

Weaker strategy P Stronger strategy

Market presence
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6sense Named a Leader in The
Forrester Wave ™: B2B Intent Data
Providers, Q2 2023

Why we selected 6sense:



Stein IAS x 6sense

9
6-6

ICP and

Personas

Campaign
planning

STEIN IAS SERVICES

CXtech
orchestration

STEIN
|IAS

Light the Dark Funnel and
Proactively Target
Your ICP

Proprietary Intent Network
Company Graph
3rd Party Profile Data
Dynamic Segmentation

Use Deep Insights to
Prioritize Accounts
and Contacts

Accounts in Market
Account & Contact Scoring
Sales Intelligence
Next Best Actions

Deliver Consistent,
Engaging Experiences
at Scale

Sales Alerts
Display Advertising
Partner Ecosystem

Personalization

Align Sales and Marketing
with Rich, Accurate
Data

Campaign Analytics
Profile Analytics
Engagement Analytics
Value and Model Metrics

EMBEDDED CDP & Al DRIVEN ORCHESTRATION

MARKETING
INCREASE PIPELINE AND
OPTIMIZE SPEND

GET INTO MORE DEALS EARLIER

CUSTOMER SUCCESS

INCREASE UP-SELL AND CROSS-SELL

Content
strategy

BLI through
the funnel

Buyer
messaging

S3DIAY3S SVI NIFLS



The value we bring to 6sense

Integration of Building unified Campaign design
6sense with wider  brand to demand and strategy and
brand and experiences use case maturity
demand GTM and (BDX) across all to advance
media strategies funnel stages and utilisation
channels

NEW: PLATFORM SET-UP & INTEGRATION

Creation and Single creative Integrated
integration of platforms and measurement
personas, buyer design systems with wider
journeys, across all channels campaign
messages and and ad formats effectiveness
content tracking

EXISTING: MATURITY ASSESSMENT, OPTIMISATIONS & ROADMAP

STRATEGIC SERVICES: UNIFIED GTM STRATEGY & ACTIVATION

STEIN
|IAS



Our 6sense services

AUDIENCE INSIGHT CONTENT DEVELOPMENT DATA STRATEGY & INTENT
BUYER JOURNEY, PERSONAS & ICP ASSET DEVELOPMENT ENHANCEMENTS TO ICP / FUNNEL
GTM STRATEGY CREATIVE PRODUCTION CAMPAIGN OPERATIONS
CAMPAIGN & PROGRAM DESIGN CONTENT & BANNER PRODUCTION DATA, SEGMENT, CREATIVE & FLOW UPDATES
CAMPAIGN STRATEGY CAMPAIGN SET-UP CAMPAIGN OPTIMIZATION / HEALTH CHECKS
PROGRAMS & WORKFLOWS SEGMENT BUILD, CREATIVE & TRAFFICKING ONGOING PERFORMANCE ANALYSIS
CREATIVE & CONTENT STRATEGY MEASUREMENT MEDIA MANAGEMENT
FUNNEL MAPPING & INTEGRATION REPORTING SET-UP AUDIENCE UPDATES, PACING & TESTING
MEDIA STRATEGY TRAINING MEASUREMENT & REPORTING
CHANNELS & BUDGETING GUIDENCE ON INTERNAL ADOPTION / TOOLS CAMPAIGN & FUNNEL REPORTS
MESSAGING MARKETING & SALES INTEGRATION TECH STACK
SALES PLAYS, OFFERS & AUDIENCE MESSAGING WORKFLOWS AND ALERTS SET-UP ADD-ONS & INTEGRATIONS FOR ADVANCED BDX

PLATFORM SET-UP & CONFIGURATION INTEGRATIONS (CRM, MAP) PREDICTIVE MODEL DEVELOPMENT

INCONJUCTION WITH 6SENSE PROFESSIONAL SERVICES

sren bsense



INSIGHT & STRATEGY
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o Portfolio Design
o Frameworks
Creative
Real-time Strategy
Data Engine

Market
Insight
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Brand

Strategy Platforms

Contact
Strategy

GTM
Frameworks

Brand
Identity

Data Driven Strategy

Connecting brand to demand

REACH & ATTRACT ENGAGE & INSPIRE CONVERT & GROW ANALYZE & OPTIMIZE
, . O
Accounts Buying Units / Personas o
3
Predictive ﬁ g
Account
Targeting ROMI Q
Measurement Q
2
Targeting Strate —
9eing & Lead In-life & g.
il Digital Experience Scoring Loyalty 3
ill 55 Brand
Analytics 3 & Operations Measurement
5w
< g Growth
CDP/DMP
Lead
Management Engagement
o) Revenue
Somrch % 5 Performance
Message earc 38 Pipeline
s !. 5 Demand
_ > Measurement
Audiences Social Creative & Content Experience Lead Cross-sell
Nurture & Up-sell

Dynamic Creative

Rational & Emotional Content

Data Feedback Loop To Enable Effective Growth Modeling

Revenue



Thank you

Marc Keating

Chief Innovation Officer

T: +44 (0)1625 578578
M: +44 (0)7765 257404

34 Bow Street, London, WC2E 7AU
71 Fifth Avenue, 8th Floor, New York, NY 10003

STEI{\)\S steinias.com



