
Keyword Refresh





It’s critical to revisit them every 
quarter because things change.

What’s the best way to do that?

Your Keywords are 
the backbone 

of nearly everything 
you do in 6sense

Segments

Advertising Predictive!

Why Revisit Your Keyword Strategy?



Quick Review on Keyword Types

Quarterly or 2x A Year

Branded Keywords that are closely related to your 
or your competitor's product. 
Research activities for Branded 
keywords are weighted heavily in 
the model.

6sense Sales 
Intelligence

B2B Contact DataThese keywords have a wider scope and 
do not include brands/branded words. 
Keywords should be selected around 
needs and pain points that people are 
trying to solve.

Generic

Type Definition Example

Keyword Refresh



Start with Branded

Any new competitors 
on the scene?

Added new product lines? 
(You or Competitors)

New complementary 
technologies or partnerships 
(recent integrations to your 

platform are a good place to start)

New Industry Events 
or Conferences

Quarterly or 2x A Year

Keyword Refresh



Keyword Refresh

Features

AI Email Writer

AI Conversation Flow Builder

AI Assistant

Prompt Library

Workflows

Insights

Feature Keyword Target

AI Email Writer

AI Email Response

AI Email Assistant

AI Prompt Library

AI Email Workflow

AI Marketing Analytics

Feature Keyword Target MSV

1.900

170

590

70

10

30

Search Volume 
+ New Features

Started with: 
Conversational Email, 

a few competitor terms

SEO Trends – 
6sense Example: 

Conversational Email

Quarterly or 2x A Year
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And don’t forget about 
Recommended Keywords

100+ Recommended Keywords

Quarterly or 2x A Year
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Keyword 
Groups

Keyword Groups (7)

Variations of terms

Related terms

Organize products

Quarterly or 2x A Year
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Keyword GroupsKeyword 
Groups

Personas

Quarterly or 2x A Year
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Use them in 
Segments

Keyword 
Groups

Quarterly or 2x A Year
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It’s easy to measure keyword performance.

Measure and Remove

Accounts Searching this term



During your refresh, 
remove those that aren’t 

showing relevancy – 
keep your list clean.

Measure and Remove
All keywords are not created equal…



And don’t forget…Bombora!

Quarterly or 2x A Year
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Keyword Refresh in Review

Start with branded, 
ensure your product lines 

are up to date

Include new competitors, 
products, relevant 
events/programs

Use SEO as a guide

Recommended Keywords 
are your friend!

Keep your keywords 
organized with groups

Keep your eye on volume 
of accounts per keyword 

and remove those that are 
no longer relevant


