Keyword Refresh






Why Revisit Your Keyword Strategy?

Your Keywords are

the backbone It's critical to revisit them every
of nearly everything

you do in 6sense

Segments

quarter because things change.

What's the best way to do that?

Advertising Predictive!




Type

Branded

Generic

Quarterly or 2x A Year

Keyword Refresh

Quick Review on Keyword Types
Definition

Keywords that are closely related to your
or your competitor's product.

Research activities for Branded
keywords are weighted heavily in

the model.

These keywords have a wider scope and
do not include brands/branded words.
Keywords should be selected around
needs and pain points that people are
trying to solve.

Example

6sense Sales
Intelligence

B2B Contact Data
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Start with Branded

Any new competitors Added new product lines?
on the scene? (You or Competitors)

New complementary
technologies or partnerships New Industry Events
(recent integrations to your or Conferences
platform are a good place to start)
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Started with:
: . Search Volume
Conversational Email,
. + New Features
a few competitor terms

SEO Trends -
6sense Example:
Conversational Email

Features Feature Keyword Target Feature Keyword Target MSV
Al Email Writer Al Email Writer 1.900
Al Conversation Flow Builder Al Email Response 170
Al Assistant Al Email Assistant 590
Prompt Library Al Prompt Library 70
Workflows Al Email Workflow 10
Insights

Al Marketing Analytics 30
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100+ Recommended Keywords

Download Recommended Keywords *

crm system customer base analysis forrester research forrester wave enterprise developer it capabilities
data hygiene objective setting advertising agency account management cloud based platform crm data hr data
channel marketing sales playbooks crm implementation call center services crm sync business analytics software
I advertising technology spend data content4demand software development services customer behavior
A n d d O n t fo rg et a b O ut third party data sales performance management business goals customer profitability customer equity
website testing opportunity management audience segments account executive skills agency positioning

it sales leads cloud integration continuous auditing digital customer experience customer experience agency

increase revenue analytics reporting marketing attribution strategy development customer management

salesforce integration opportunity identification outsourcing services niit limited data as a service

compliance regulation channel fusion sales content contact centres it business value spend visibility

data strategy ifrs 15 sales quotas salesforce crm g2 crowd intelligent content vidyard survey tools
opportunity to close cloud solution crm solutions economics of is sales analytics bi tools improve efficiency

account executive responsibilities business intelligence solutions physician access appointment setting pathfactory

Cancel
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Keywo rd Keyword Groups (7)
Groups

Keyword Groups © No. Of Keywords ¢ Research Accounts

Account Acquisition
Account Based (Others)
Account Based Revenue
Account Based Sales

Account Engagement

Account Intelligence

Account/Audience Building
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KeyWO I’d Keyword Groups No. Of Keywords ¢ Research Accounts
G ro u ps Demand Gen Persona 16 7773

Marketing Persona

Operations Persona
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Keyword Filter Criteria — enter filter criteria after adding filters from the left pane
Groups

1. & 6sense Intent Keyword Groups

At least = 1 keywords from any of these keyword groups ABM X

researched more than a total of | 3 times duringthe = (3 Last 90 Days




Measure and Remove

It's easy to measure keyword performance.

TOP BRANDED KEYWORDS View All

TOP GENERIC KEYWORDS View All TOP KEYWORD GROUPS Total Accounts

dreamforce (22,336) linkedin sales navigator (7,784)

contact details (34,856) Al Assistant (22,576)  contact list (21,038) Marketing Persona 113,687
technology exchange (1,095) lusha (979) zoominfo (959) apollo.io (606) account marketing (19,704)

ideal customer profile (19,660)

Sales Intelligence (generic) 100,026 _
Sales Persona 72,408 —

6qa (588) seamless.ai(560) Dun & Bradstreet (483) TechTarget (468) us expansion (19,469) market intelligence (19,093) lead generation (17,558)

. . account engagement (16,521)  conversational ai (15,947)

Jasper.ai (462)  Account Score (405) terminus platform (367)  6ql (362) )
marketing performance (13,939) interest data (13,323) Marketing Measurement 41,880 [N

Vainu (349) - collective(i] (295)  bombora (143)  Dynamics 365 Copilot (139) business to business marketing (12,076)  technology intelligence (11,226) International Expansion 37,163 [

HG Data (138) rocketreach (135) 6sense (128)




Measure and Remove

All keywords are not created equal...

During your refresh,
remove those that aren't
showing relevancy -

Type
Generic

Type
Generic

Type
Generic

Type
Generic
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And don't forget...Bombora!

Settings Integrations Bombora

Bombora
By Bombora.com

Active Intent

Manage About Help & FAQs

Bombora Topics ®

Q_ Search a Topic 1} Alphabetical Add Topic

Product Bombora Company Surge Topics

6Sense X Account-Based Marketing (ABM) <  B2B Marketing * Demandbase X Intent Data > Intent Marketing > Marketing Software > Marketing Strategy *

6sense

Marketing Technology <  Marketing Tools Sales Acceleration Sales Analytics < Sales Effectiveness Sales Enablement Sales Intelligence <  Sales Pipeline x

Sales Software Sales Strategy Terminus x

Keyword Experiment

Sales Intelligence B2B Data Data Enrichment Market Intelligence > Marketing Leads <  Sales Enablement x  Sales Intelligence <  Sales Leads x Zoominfo x




Keyword Refresh In

Start with branded, Include new competitors,
ensure your product lines products, relevant
are up to date events/programs

Recommended Keywords Keep your keywords
are your friend! organized with groups

Review

Use SEO as a guide

Keep your eye on volume
of accounts per keyword
and remove those that are
no longer relevant



